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WHAT VIEWERS WANT FROM THE FUTURE OF TELEVISION

WHEN VIEWERS WATCH TELEVISION

30% want the ability to check in to a show when it airs and be rewarded for viewing  

13% want a mobile app that allows interaction with content to influence it 

19% want the ability to shop online for products identified in television shows 

18% want to participate in contests sponsored by a program through a mobile phone 

6% want a mobile app that allows communication with other viewers 

The following would enhance the viewing experience:

Viewers are most motivated by innovation that produces rewards for their behaviour. 

A PVR is one of the few 
innovations for which 

likelihood of use increases with age.
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48% of Canadians 
own a PVR   

38% 50%

1 in 2 Canadians say the 
primary benefit of on-demand 
content is convenience

58%

This is even more true 
for older Canadians, in 

keeping with their higher 
rate of PVR ownership. 

WHERE VIEWERS WATCH TELEVISION

WHO VIEWS TELEVISION DIGITALLY AND WHERE THE CONTENT COMES FROM     

Virtually all 
Canadians 

get their television 
through a TV set

Over half of
Canadians
also use a 
computer
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Less than 10% of Canadians cite the volume of advertising 
(or the ability to control or avoid it) as a primary benefit of digital viewing.
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97%

Most Canadians view 
television digitally and use 
legitimate sources 
(e.g. AppleTV, Netflix)

This number
increases if we include 
illegitimate sources 
(e.g. BitTorrent)

Young Canadians view more of their 
television digitally across all types of 
devices than older Canadians.

Some also use other digital devices:

 illegitimate sources
are the channels of choice for 

nearly 1 in 3 young Canadians
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that is nearly
6 times more 
than older Canadians

live views vs’ on-demand views by age:

TV BY THE NUMBERS
With nine in 10 Canadians watching network TV, but viewership declining the younger they get, strategy asked Delvinia 
and its AskingCanadians online panel to find out how TV consumption habits are changing. Between May 25 and 29, 
1,000 people across Canada were surveyed, and here’s what they had to say. Infographic by Sandra Tavares.


